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SCHWEISSEN
& SCHNEIDEN

Editorial profile,
circulation and distribution analysis

WISSEN, WAS ZAHLT
Gepriifte Auflage
Klare Basis fur den Werbemarkt

Editorial Profile: Technical-scientific trade journal for welding, cutting Circulation control
and brazing/soldering technology, including the large
number of peripheral fields. Editorial subjects: research Circulation analysis Copies per issue on an annual average
and development, training, further education, exchange (July 1st 2024 to June 30, 2025)
of experience, welding, cutting, brazing/soldering, ad
hesive bonding and allied processes, material-related Print run 2,863 Copies
questions (ferrous and non-ferrous metals, plastics as
well as base and fi ller materials), calculation, design Actually circulated 2,628 thereof abroad 117
and fabrication in structural steel engineering, tank print run 1,666 subscribed circulation
construction, apparatus engineering, vehicle manufac- 1,425 thereof members copies
ture and mechanical engineering, welding machines 592 other sold circulation
including robots and controllers, material testing (de 5 Retail Sale
structive and non-destructive) as well as safety at work
and health protection. Sold circulation: 2,262 thereof abroad 99
Organ: Official organ of DVS — German Welding Society Free copies 366
Publisher: DVS — German Welding Society. Geographical distribution analysis:
Actually circulated print run: 2,628 = 100%
Editorial staff: Sarah Gottschalk (management/responsible) Proportion of the actually circulated print run
Anja Labussek
Sylvia Hanagan
Natalie Kliemann
Year: Volume 79, 2027
Publication frequency: ~ monthly
Publication/ Domestic
subject plan: see page 10 — 11 2,511 Copies = 95.5 %
Abroad

Subscription charges:

Annual subscription 231.00 €
(Print + Digital)
plus postage costs

117 Copies =4.5%



SCHWEISSEN
g SCHNEIDEN Scope and content analysis

Scope analysis: 2025 = 12 issues

Total scope: 914 pages = 100% Advertising scope: 202 pages = 100%

B Advertisements
196 pages =97 %

@ Job and opportunity
advertisements
3pages=15%

@ Editorial section
712 pages=779%

B Advertising section

202 pages = 22.1 % @ Loose inserts

3 copies=15%

Content analysis: 712 pages Editorial section = 100%

I Specialist Article/Peer Review)
177 Pages = 24.9 %

B Technology and trends/Reports
124 Pages =174 %

[ Miscellaneous
83 Pages =11.7 %

DVS Society communications
96 Pages = 13.5 %

@ From companies
49 Pages = 6.9 %

[ Interviews / Comments
57 Pages =8 %

Politics & Economics
38 Pages =5.3 %

@ Events
43 Pages =6 %

Special
30 Pages =4.2 %

@ Standardization
15 Pages =21 %
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Issue /
Month
1/2 Ad closing date: 7 January 2027
January/ Printing material: 18 January 2027
February Publication date: 4 February 2027
3 Ad closing date: 5 February 2027
Printing material: 15 February 2027
March Publication date: 4 March 2027
4 Ad closing date: 5 March 2027
) Printing material: 15 March 2027
April Publication date: 1 April 2027
5 Ad closing date: 16 April 2027
Printing material: 26 April 2027
May Publication date: 5 May 2027

10

Topics

» Main Topic: Autonomous Welding robots and
self-learning systems

» Cobot welding cells

» Adhesive bonding technology

» Main Topic: Sheet Metal Processing

> Additive Manufacturing

» Cutting Technology

>

> WELDING AND CUTTING 1/2027
(As an issue in the issue of the trade magazine
SCHWEISSEN UND SCHNEIDEN.)

» Main Topic: Welding in Civil Engineering
» Steel construction & welding of large-scale structures
» Thermal spraying & Overlay welding

» Main Topic: Cybersecurity & Defence
» Materials testing
» Digitalization

Topics and dates

Fairs, Conferences & Events

ROBOTER

16.02.-17.02.2027, Hanover/Germany
Kolloquium Gemeinsame Forschung in
der Klebtechnik

16.02.-17.02.2027, Cologne/Germany
Maintenance

24.02.—25.02.2027, Dortmund/Germany
JEC World

02.03.-04.03.2027, Paris/France
Zuliefermesse Z

02.03.-05.03.2027, Leipzig/Germany

Sondertagung SchweiBen im Anlagenund
Behélterbau

09.03.-12.03.2027, Munich/Germany
BLE.CH

16.03.-19.03.2027, Bern/Switzerland
HANDWERK, Wels/Osterreich
17.03.-19.03.2027, Wels/Austria

Hannover Messe

05.04.-08.04.2027, Hanover/Germany

24, Tagung SchweiBen in der maritimen
Technik und im Ingenieurbau 2027
28.04.—29.04.2027, Hamburg/Germany
NPE 2027

03.05.-07.05.2027, Orlando/USA

ITSC - International Thermal Spray
Conference and Exposition
12.05.-14.05.2027, Rotterdam/Netherlands

38. Control
11.05.-14.05.2027, Stuttgart/Germany
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Issue /
Month

June

/8

July/August

9

September

10

October

1

November

12

December

Ad closing date: 7 May 2027
Printing material: 14 May 2027
Publication date: 3 June 2027

Ad closing date: 2 July 2027
Printing material: 12 July 2027
Publication date: 5 August 2027

Ad closing date: 6 August 2027
Printing material: 16 August 2027
Publication date: 2 September 2027

Ad closing date: 17 September 2027
Printing material: 27 September 2027
Publication date: 7 October 2027

Ad closing date: 8 October 2027
Printing material: 18 October 2027
Publication date: 4 November 2027

Ad closing date: 12 November 2027
Printing material: 22 November 2027
Publication date: 2 December 2027

Topics

» Main Topic: Occupational Safety — Extraction
and Air Purification

» Soldering, Brazing

» Lightweight Construction

» Main Topic: Handheld laser beam welding
> Laser-hybrid processes
» High-performance processes

» Main Topic: Industrial Gases & Gas-shielded
welding

» Energy-efficient inverters

» Surface treatment

> Main Topic: Laser beam welding
> BlechExpo/Schweisstec trade fair
» Cutting technology

> WELDING AND CUTTING 2/2027
(As an issue in the issue of the trade magazine
SCHWEISSEN UND SCHNEIDEN.)

» Main Topic: Smart Factory
» Digital quality control

» Green manufacturing

» Additive manufacturing

» Main Topic: Al in the welding process
» Automated welding cells
> loT

Topics and dates

Fairs, Conferences & Events

Smart Automation and Robotics
22.06.—25.06.2027, Munich/Germany
International Congress and Exhibition on
Aluminium Brazing and Joining feat.
Conference on Aluminium Heat Exchanger
Technologies for Heating, Ventilation, Air
Conditioning and Refrigeration (HVAC&R)
28.06.—30.06.2027, Dusseldorf/Germany

DVS CONGRESS

13.09.-14.09.2027, Hamburg/Germany
EMO

04.10.-08.10.2027, Mailand/Italy
Parts2Clean

05.10.-07.10.2027, Stuttgart/Germany

BlechExpo

26.10.-29.10.2027, Stuttgart/Germany
Schweisstec

26.10.-29.10.2027, Stuttgart/Germany
Formnext

26.10.—29.10.2027, Frankfurt am Main/
Germany

UWT
November 2027, Hamburg/Germany

including supp\ement

WALL CALENDAR 2028
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SCHWEISSEN

g SCHNEIDEN Advertising rates 55 valid from January 1st, 2025
Type area with bleed Basic rates
. s . s 2-coloured | 3-coloured | 4-coloured
Width x Height in mm | Width x Height in mm*
Front cover = 210 x 185 = = = 6,470
First or Last cover page = 210 x 297 4,089 4,509 4,929 5,239
Back cover = 210 x 204 4,109 4,529 4,949 5,259
2/1 pages 362 x 247 420 x 297 6,229 6,649 7,069 7,379
1/1 page 181 x 247 210 x 297 3,895 4,315 4,735 5,045
Juniorpage 119 x 170 133 x 187 2,449 2,869 3,289 3,599
1/2 page, horizontal 181 x 123 210 x 148
1/2 page, vertical 90 x 247 105 x 297 1 2 2l S0
1/3 page, horizontal 181 x 82 210 x 99
1/3 page, vertical 57 x 247 71 x 297 LE 28 Y 10
1/4 page, horizontal 181 x 62 210 x 74
1/4 page, vertical 90 x 123 105 x 148 Sl I [ il
Classified ads / job applications
Millimeter price with a column width of 57 mm 6.70
Box Number Fee 6.70
*plus 3 mm bleed on all sides All prices are in EURO and do not include the currently valid VAT rate.
Format: DIN A4 (210 mm wide x 297 mm high) Different ad formats will be billed in millimeters.
Type area: 181 mm wide x 247 mm high, 3 columns per 57 mm

~ PORTAL
FUGETECHNIK
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Surcharges:

Colour surcharge:
per standard colour
four-coloured

per special colour:

Bleed surcharge:

Placement surcharge:

Loose inserts:
1/1 and 1/2 page  1/3 page and smaller

420 € 210€
1150 € 590 €

570 € 570 €
199 €

10 % on the b/w basic ad rate.

No discounts on all surcharges

Series discounts:

For advertisements published within 12 months

Advertising rates 55 valid from January 1st, 2025

Domestic circulation up to 25 ¢ €379 %o
postal charge incl.

higher weights on request

max. format: 195 mm wide x 285 mm high

Affixed reply cards to advertisements
or loose inserts €195 %o

Loose inserts cannot be discounted.

Free delivery to:

D-++L Printpartner

Schlavenhorst 10, 46395 Bocholt, Germany

P +49 2871 24 66-0

Delivery date: by the 25th of the previous month.
A sample is requested from the advertising
department.

Bound-in-inserts:

for 3 repeats or 1 1/2 pages 5%
for 6 repeats or 3 pages 10 %
for 12 repeats or 6 pages 15 %
from 12 pages 20 %
Discounts for multi-year contracts on request.
Advertorial:
2 pages (bis 115 g/m2) 4,380 €
2 pages (bis 170 g/m2) 5,450 €
4 pages (bis 115 g/m2) 6,640 €
4 pages (bis 170 g/m2) 8,240 €

Size: 216 mm wide x 305 mm high incl. 3 mm
milled edge, 5 mm head trim, 3 mm outside, 3 mm

base

Discount: 2 Bound-in-inserts 5%
3 Bound-in-inserts 10 %
6 Bound-in-inserts 15 %

The ideal addition to your classic advertising with an
editorial-like background. You provide text/image
material, we adapt the layout to the magazine design:

2/1 pages, 4¢
(10,000 Characters incl. spaces) 7,369 €

1/1 page, 4¢
(5,000 Characters incl. spaces) 5,029 €

1/2 page horizontal, 4c
(2,000 Characters incl. spaces) 3,079 €

Technical information on ad formats, printing material and data transfer can be found on the pages 38 — 39.
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Summary of the survey method
of the recipient structure analysis

1. Investigation method: 3.2. Day of the sample drawing:
Recipient structure analysis through written survey - sample survey May 13, 2009
2 Description of the recipients at the time of data collection: 3.3. Description of the sample survey:
Simple random selection, starting with the random number 4 every 13th
2.1. Condition of the file: address
In the recipient file, the addresses of all recipients are recorded on EDP. Based
on the existing postal information, the file can be sorted by postcode or Initial samples (questionnaire sent) 325 cases =100%
domestic and foreign recipients. Questionnaire cannot be delivered by post 0 cases  =0.0%
Bookstores / libraries 3cases =0.8%
2.2. Total number of recipients in the file:
4,821 Gross sample 322 cases =100%
Failures
2.3. Total number of changing recipients: Questionnaire not returned 91cases =283%
- Questionnaire returned empty Ocases =0,0%
Net sample (exhaustion) 231 cases =717%
2.4. Structure of recipients at the start of the survey: (evaluable cases)
Recipients in the file, copies sold 4,483
Recipients in the file permanent free copies 338 3.4 Target person of the investigation:
First recipient
4,821
3.5. Definition of the reader:
Promotional copies 300 not applicable
actual circulation 4,525 3.6. Period of investigation:
of which domestic 4,299 Sending out the questionnaire to the total sample: June 22, 2009. Reminder
of which abroad 226 letter (in some cases with the questionnaire attached again): June 29, 2009
and July 13, 2009. The cut-off date for the acceptance deadline for returns
3. Description of the investigation: that were included in the evaluation was August 20, 2009.
3.1. Population (proportion examined): 3.7. Implementation of the investigation:
publishing company
Population 5,121 = 100%
not included: This study corresponds to the current version of the ZAW framework for
Promotional copies 300 advertising media analyzes in terms of its design, implementation and
Recipients abroad 296 596 = 11.6% reporting.
The investigation represents recipients 4,525 = 88.3%

14




SCHWEISSEN
& SCHNEIDEN Recipient structure analysis

Sectors/branches of the economy/specialist fields/occupational groups

SCHWEISSEN UND SCHNEIDEN reports on the results of development and research papers from all fields of industry as well as from industry-free institutes. Furthermore, the
journal provides information about experience with regard to the application of welding technology in practice - in structural steel engineering, building and bridge construction,
mechanical engineering, electrotechnology, vehicle manufacture, aircraft manufacture, reactor construction as well as the chemical industry. This information is supplemented
by topical reports on new developments as well as on economic questions.

Department/ Recipient groups Proportion of the actually
group/ (according to the classification of the branches of the economy) circulated print run
class
% Copies

36, 35, 57 Energy industry, water supply and mining 44 199
20,19.2 Chemical industry and mineral oil processing 3,8 172
24 Metal production and metal processing 10,0 453
251 Manufacture of steel and light metal structures 8,1 367
25.2 Boiler and tank construction 5,6 253
28 Mechanical engineering 19,4 878
29 Manufacture of cars and their parts 19 86
30.9 Road vehicle construction (without cars) 1,3 59
351 Shipbuilding 3,1 140
30.2 Rail vehicle constructionu 2,5 113
30.3 Aircraft and spacecraft construction 2,5 113
452 Repair of motor vehicles 1,3 59
26.51.2, 26, 27, Electronics, precision mechanics and optics 1,9 86
26.51.3
41 -43 Building trade 1,3 59
46.9 Wholesale trade 5,6 253
72 Science, research and teaching 20,0 905
71 Technical advice and planning (especially architectural and engineering 5,0 226

offices)

No information 2,3 104

Actually circulated print run 100 4,525



SCHWEISSEN
g SCHNEIDEN Recipient structure analysis

Size of the economic unit Formal education/vocational training
Proportion of the actually circulated Proportion of the actually circulated
print run print run
% Copies % Copies
1—19 Employees 24.4 1,104 University of technology or 394 1,783
20 — 49 Employees 16.3 738 university
50 — 299 Employees 281 1,271 Specialist, engineering 394 1,783
300 and more Employees 28.8 1,303 or technical college
o iifiagiten 24 109 Miscellaneous vocational 1.9 86
100 4,525 ol o
o . Foreman's qualification test 9.4 425
Position in the business Welding training (according to 2.5 113
Proportion of the actually circulated print VNS EIENES) : -
run copies Concluded technical training 31 140
Concluded commercial training 1.3 59
% Copies Miscellaneous vocational 1.3 59
Proprietor, member of the 231 1,045 training
board or managing director No training 1.3 59
Plant or works manager 8.1 367 No information 0.4 18
Head of technical department 18.8 851 100 4,525
Head of commercial 1.3 59 Age
department
Plant engineer or welding 20.0 905 Proportion of the actually
engineer circulated
Welding technologist, 6.9 312 print run
welding specialist or foreman
o .
Welding instructor, 25 113 % Copies
welding shop foreman or Up to 29 years 6.3 285
] 30 - 39 years 13.8 624
Technical clerk 1.9 86 40— 49 years 30.6 1,385
Teacr;]e( atla unir\:.ersi.ty or 4.4 199 50— 59 years 331 1,498
a technical teaching institute 60 years and older 16.2 733
’(\‘)thlerfs . =S 5261 No information 0,0 0
0 information 0.6 7 100 4525
100 4,525
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Brief version of the survey method
of the distribution analysis

1. Investigation method: 3. Description of the investigation:
Distribution analysis through file evaluation total survey
3.1. Population (proportion examined)
2 Description of recipients at the time of data collection:
Population 4,525 = 100%
2.1. Condition of the file: not included:
The addresses of all recipients are recorded in the EDP in the recipient file. The Promotional copies 336
file is structured according to domestic and foreign recipients. The addresses of Recipients abroad 226 562 = 12.4 %
the domestic recipients are sorted by postcode, the foreign recipients by The investigation represents recipients 3,963 = 87.6 %
country. of the total population
2.2. Total number of recipients in the file: 3.2. Day of the file evaluation:
8.098 August 22, 2018
2.3. Total number of changing recipients: 3.3. Description of the database:
- The evaluation is based on the overall file. The proportions determined for
distribution in Germany and abroad were projected onto the actual circulation
2.4. Structure of recipients at the start of the survey: as an annual average according to AMF item 17.
Recipients in the file number of copies sold 3,343
Recipients in the file permanent free pieces 336 3.4. Target person of the investigation:
3,679 Not applicable
Promotional copies 336 3.5. Definition of the reader:
Not applicable
actually circulated print run) 4,525
of which domestic 4,299 3.6. Period of investigation:
of which abroad 226 August 2018
3.7. Implementation of the investigation:

Publishing company

17




SCHWEISSEN Standard formats for
SCHNEIDEN DER PRAKTIKER advertisements

Type area

1/1 page 1/2 vertical 1/2 horizontal  Juniorpage 1/3 vertical 1/3 horizontal ~ 1/4 horizontal  1/4 horizontal  1/8 page
181 mm wide 90 mm wide 181 mm wide 119 mm wide 57 mm wide 181 mm wide 90 mm wide 181 mm wide 90 mm wide
247 mm high 247 mm high 123 mm high 170 mm high 247 mm high 82 mm high 123 mm high 62 mm high 62 mm high
with bleed

*plus 3 mm bleed on all sides.

1/1 page 1/2 vertical 1/2 horizontal  Juniorpage 1/3 vertical 1/3 horizontal ~ 1/4 vertical 1/4 hprizontal ~ 1/8 page
210 mm wide 105 mm wide 210 mm wide 133 mm wide 71 mm wide 210 mm wide 105 mm wide 210 mm wide 105 mm wide
297 mm high 297 mm high 148 mm high 187 mm high 297 mm high 99 mm high 148 mm high 74 mm high 74 mm high

Special formats / special forms of advertising:
Let us know your requests for special formats and
special forms of advertising.

We are pleased to submit an offer.

Front cover Last cover page
210 mm wide 210 mm wide
185 mm high 204 mm high
plus 3 mm bleed plus 3 mm bleed
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Preferred data carrier / data transfer:
E-Mail: anzeigen@dvs-media.info
We-Transfer:  www.wetransfer.com

Please ensure that all fonts, logos and graphics (300 dpi) used are supplied as
files, provided they are not embedded in the document.

Preferred data formats:
We recommend the delivery of PDF data (standard: PDF/X-4:2008). Open data
(e.g. InDesign etc.) should be avoided. The file must be printable, i.e. all fonts
used must be embedded, halftone images require a resolution of 300 dpi, line
images at least 600 dpi.

Colours:
PSO Coated v3 (ECI)
Colour profiles and more information about ICC profiles at eci.org.

When delivering print files that are sent to us in RGB colour mode, we
automatically convert them to CMYK. Please note that the conversion may
result in colour changes. The publisher is not liable for colour deviations in
print. Special colours are possible on request.

Data transfer/Data formats

Processing of image data
TIFF-, EPS- und JPEG-files

The file names should not contain any spaces or special characters
Please ensure sufficient bleed allowance (at least 3 mm)
Other programs and data carriers on request

Notes for a smooth transaction:

Create black and white advertisements only in black and white or grayscale
Mix colours only in cyan, magenta, yellow and black (process colours)

The file names should not contain any spaces or special characters

In parallel with the delivery of the data, please provide a printout of the
advertisements so that the digital data can be checked

For 4c ads, please send a proof

When submitting data, quote the magazine and issue
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The ABC of Joining - International Industry Guide

The advantages at a glance: q

¥ Something for everyone: Organised topically into 13 main groups with more M In addition and free of charge: The entry at www.abc-der-fuegetechnik.de/en/
than 500 relevant keywords with a link to your homepage.

M Everything a glance: Each entry encompasses the firm's complete postal M Publication of your companies logo on our Internet site free of charge. Please
address including its email and Internet addresses. send the logo (jpg-file) to: britta.wingartz@dvs-media.info.

V1 Save costs: We offer you attractive graduated prices according to the number of M Possibility of beginning the entries every month (deadline: 15th of the
keywords previous month).

1 One price - two trade journals: In our readers' focus every month.

M Cross-border contacts: The publication in our journals in German makes it
possible for you to establish contacts beyond Germany's borders too.

5./
SCHWEISSEN =~
DER . ESCHNEIDEN

vift for Schwei
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Our online presence doubles the reach of your advertising

business partners Market overview — manufacturers
Suppliers  service providers German English
DER PRAKTIKER SCHWEISSEN UND SCHNEIDEN 6 main groups
830 keywords 46 categories

www.abc-der-fuegetechnik.de/en

N

. Not listed yet?
Prices .
The price for your entry is based on the number of keywords. Small cost for blg effect!
Do not hesitate to contact me.
1 145.00
A=4 ALY Your contact:
6-10 113.00 Britta Wingartz
from 11 100.00 ) +49 211 1591-155

D britta.wingartz@dvs-media.info
* The prices are subject to VAT.
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Your contacts at DVS Media GmbH

Advertising
Advertising Manager Media Sales
Markus Winterhalter Andreas Przybyla

P +49 211 1591-142
markus.winterhalter@dvs-media.info

Media Assistance
Alexandra Seewald-Sander
P +49 211 1591-225

alexandra.seewald-sander@dvs-media.info

Managing Editor

Sarah Gottschalk

P +49 211 1591-205
sarah.gottschalk@dvs-media.info

SCHWEISSEN UND SCHNEIDEN /
WELDING AND CUTTING

Sarah Gottschalk (responsible)
Anja Labussek

Sylvia Hanagan

Natalie Kliemann

DER PRAKTIKER

Christian Thieme (V.i.S.d.P)
christian.thieme@dvs-media.info
Andrea Nelles

Natalie Kliemann

JOINING PLASTICS / THERMAL
SPRAY BULLETIN

Nicole Stramka (responsible)
nicole.stramka@dvs-media.info

P +49 211 1591-291
andreas.przybyla@dvs-media.info

Media Assistance

Britta Wingartz

P +49 211 1591-155
britta.wingartz@dvs-media.info

Editorial

HOME OF WELDING

Online editorial team

Sarah Gottschalk (responsible)
Sylvia Hanagan

Andrea Nelles

You can reach the editorial team at
redaktion@dvs-media.info

Editorial Assistance
Sylvia Hanagan
Andrea Nelles

Representations
U.S./Canada, Asia [taly/Portugal/Spain
Detlef Fox MEDIAPOINT & COMMUNICATIONS
D.A. Fox Advertising Sales Inc. SRL
5 Penn Plaza, 19" Floor Corte Lambruschini Corso Buenos
New York, NY 10001(USA) Aires, 8

P +1212 8963881
F+1212 6293988
detleffox@comcast.net

V° piano - interno 7

16129 Genova (Italien)

P +39 0105704948

F+39 0105530088
daniela.chiusa@mediapointsrl.it

Distribution

Distribution Manager
Dipl.-Betriebsw. Susett Bendel
P +49 211 1591-167
susett.bendel@dvs-media.info

Distribution (Magazines)
DVS Media Leserservice

P +49 89 85853-847
aboservice@dvs-media.info

Distribution (Books/Teaching Material)
Bernd Hubner/Martina Reintjens

P +49 211 1591-162/-156
vertrieb@dvs-media.info

Events

Event Management

Susett Bendel

P +49 211 1591-167
susett.bendel@dvs-media.info
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DVS Media GmbH

Aachener Str. 172
40223 Diisseldorf

P +49 211 1591-0
F+49 211 1591-150

anzeigen@dvs-media.info
www.dvs-media.eu
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